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Introducing $BRK: A Meme Token with Enterprise AmbitionsBerkshire Hathaway has

consistently outperformed the S&P 500 for decades, establishing itself as a titan in traditional
finance. Inspired by this legacy, $BRK (also known as BRK6900) is a new meme token designed to
compete with $SPX, a decentralized token based on the S&P 500 index, which currently boasts a
$1.5 billion market capitalization. Launched recently on the mainnet, $BRK has a market cap of
under $100,000 but aims to deliver significant returns for early investors, targeting growth
comparable to $SPX’s 100x increase within its first year. With favorable market conditions, we
believe $BRK can achieve substantial growth within a similar timeframe.Our community is thriving,
with over 900 active members and daily growth. To increase $BRK’s visibility, we are expanding our
marketing efforts through dedicated community engagement, strategic promotions, and partnerships.
Increased exposure and capital investment in the token and its marketing will drive $BRK toward its
full potential. The cryptocurrency market is experiencing unprecedented growth, with Bitcoin ($BTC)
surpassing all-time highs and Ethereum ($ETH) approaching its peak. Meanwhile, Berkshire
Hathaway is making headlines as Warren Buffett plans to step down as CEO by the end of 2025,
creating a unique opportunity to leverage this moment through a meme token inspired by the
company’s legacy.Beyond being a meme token, $BRK aspires to build a lasting enterprise. Our
roadmap includes launching branded merchandise, securing high-visibility advertising (such as
billboards), and partnering with top-tier marketing agencies to ensure $BRK’s growth and
recognition. This is more than a meme—it’s a vision to create a robust ecosystem around $BRK.Join
our growing community and invest in $BRK today to be part of a project with ambitious goals and a

commitment to delivering value.

$BRK One-Year Roadmap: Four Quarters/Phases (Dec 2025 — Dec
2026)

Pre-Quarter: Traction and Hype Building (November 2025)

Objective: Generate initial buzz and community traction for $BRK through randomized giveaways to drive
early adoption and visibility ahead of the Q1 launch.
Action: Launch a series of randomized giveaways to attract crypto enthusiasts, meme token investors,

and Berkshire Hathaway fans.



Tasks:

e Announce the giveaway campaign across Twitter/X, Telegram, and Discord with clear rules (e.g.,
follow $BRK accounts, retweet pinned posts, join community channels).

e Offer a mix of $BRK token rewards, exclusive NFTs, and small cash prizes to incentivize
participation.

e Promote upcoming Q1-Q4 giveaways ($5K in value, Toyota, Tesla, Tesla Plaid) to create
anticipation.

e Partner with 5-10 micro-influencers (5K—20K followers) to amplify giveaway announcements.
Responsibility: Marketing team, community managers, influencer agencies.
Outcome: 500+ new community members; 500K+ social media impressions; 1,000+ giveaway

participants.

Quarter 1: Foundation and Initial Growth (Dec 2025 - Feb 2026)

Objective: Establish $BRK’s infrastructure, grow the community, and initiate market presence to lay the
groundwork for scaling.
Compete with $SPX (Market Cap Growth):
Tasks:
e Finalize smart contract audits with reputable firms (e.g., Certik, Quantstamp) to build trust and
ensure security.
e List $BRK on at least two CEXs with initial liquidity pools funded by the project treasury (target:
$50K-$100K in liquidity).
e Set up a tokenomics model with clear incentives (e.g., staking rewards, burns) to encourage
holding and reduce sell pressure.
Responsibility: Development team, blockchain auditors, exchange partnerships.

Outcome: $BRK market cap grows to $250K-$500K; trading volume increases by 50% monthly.

Community Expansion:
Action: Grow the community from 900 to 2,500 members by leveraging organic and incentivized
engagement.
Tasks:
e Create official $BRK social media accounts (Twitter/X, Telegram, Discord) with consistent
branding and daily updates.
e Launch a referral program offering $BRK token rewards for inviting new members (e.g., 100
$BRK per verified referral).
e Host weekly AMAs (Ask Me Anything) with the core team to build trust and answer community
questions.

Responsibility: Community managers, social media team.



Outcome: Community grows to 2,500+ members; engagement metrics (e.g., Twitter/X

interactions) increase by 200%.

Increase Exposure (Marketing):

Action: Initiate low-cost, high-impact marketing, including the Q1 randomized giveaway, to build

awareness within the crypto community.

Tasks:

Q1 Giveaway ($5K in Value): Launch a randomized giveaway offering $5,000 in value (e.g.,
$BRK tokens, USDT, or NFTs) to drive community engagement and attract new investors.
Promote via Twitter/X campaigns, requiring participants to hold a minimum $BRK amount (e.g.,
1,000 tokens) to enter.

Partner with crypto influencers (10—20 micro-influencers with 10K-50K followers) for promotional
posts about $BRK’s vision and giveaway.

Publish a professional whitepaper detailing $BRK’s goals, tokenomics, and enterprise vision,
hosted on the official website.

Launch a $BRK meme contest on Twitter/X with token prizes to encourage user-generated
content and virality.

Responsibility: Marketing team, influencer agencies, community managers.

Outcome: 1M+ impressions on social media (including 200K+ from giveaway); website traffic
reaches 5,000 unique visitors; whitepaper downloaded 1,000+ times; 1,500+ giveaway

participants.

Build Enterprise Vision:

Action: Define the long-term enterprise roadmap and align it with Berkshire Hathaway’s brand legacy.

Tasks:

Form a core team (e.g., CEO, CMO, CTO) to oversee $BRK’s strategic direction and enterprise
development.

Draft a preliminary business plan outlining how $BRK will evolve into an enterprise (e.g., NFT
marketplace, DeFi integrations).

Research legal and regulatory requirements for operating a token-based enterprise, consulting
with crypto-legal experts.

Responsibility: Core team, legal advisors.

Outcome: Business plan completed; legal framework established; team roles formalized.

Quarter 2: Scaling and Momentum (Mar 2026 — May 2026)

Objective: Accelerate $BRK’s market cap growth, expand community engagement, and launch initial

enterprise features.



Compete with $SPX (Market Cap Growth):
Action: Expand $BRK’s presence to centralized exchanges (CEXs) and increase liquidity to drive price
appreciation.
Tasks:
e Secure listings on high-tier CEXs (e.g., Gate.io, KuCoin) to attract retail investors.
e Partner with market makers to stabilize $BRK’s price and ensure healthy trading volume.
Responsibility: Exchange liaison team, financial advisors.

Outcome: $BRK market cap reaches $1M-$5M; daily trading volume exceeds $500K.

Community Expansion:
Action: Grow the community to 10,000 members and deepen engagement through events and
incentives.
Tasks:
e Launch a $BRK staking platform with 5-10% APY to incentivize long-term holding.
e Organize virtual and in-person meetups (e.g., at crypto conferences like Consensus 2026) to
build community loyalty.
e Expand the referral program with tiered rewards (e.g., NFTs for top referrers).
Responsibility: Community managers, event coordinators.

Outcome: Community reaches 10,000+ members; staking participation hits 20% of circulating

supply.

Increase Exposure (Marketing):

Action: Deploy significant capital into high-visibility marketing campaigns, including the Q2 Toyota
giveaway, to compete with $SPX’s brand.

Tasks:

e Q2 Giveaway (Toyota): Launch a randomized giveaway offering a Toyota vehicle (e.g., Corolla,
valued at ~$25K) to boost virality and attract mainstream attention. Promote via Twitter/X, TikTok,
and YouTube, requiring participants to hold $BRK tokens and engage with campaign posts.

e Hire a top-tier crypto marketing agency (e.g., Coinbound, Lunar Strategy) to manage campaigns
across Twitter/X, YouTube, and TikTok.

e Launch $BRK-branded merchandise (e.g., t-shirts, hoodies) via an online store, with profits
reinvested into marketing.

e Secure one high-profile billboard ad in a major city (e.g., Times Square, Miami) tied to Warren
Buffett’s retirement announcement.

Responsibility: Marketing agency, creative team, community managers.
Outcome: 5M+ social media impressions (including 1M+ from giveaway); merchandise store

generates $50K in sales; billboard campaign reaches 1M+ viewers; 5,000+ giveaway participants.

Build Enterprise Vision:



Action:

Tasks:

Launch initial enterprise features to differentiate $BRK from other meme tokens.

Develop and launch a $BRK-themed NFT collection tied to Berkshire Hathaway’s legacy (e.g.,
collectible “Buffett Quotes” NFTSs).

Integrate $BRK as a payment token in select DeFi protocols or marketplaces to demonstrate
utility.

Establish partnerships with crypto projects to co-promote $BRK (e.g., cross-listing with other
meme tokens).

Responsibility: Development team, partnership managers.

Outcome: NFT collection sells 1,000+ units; $BRK integrated into at least one DeFi platform; two

strategic partnerships secured.

Quarter 3: Market Leadership and Brand Building (Jun 2026 — Aug 2026)

Objective: Position $BRK as a leading meme token, rivaling $SPX, and solidify its enterprise foundation.

Compete with $SPX (Market Cap Growth):

Action:

Achieve exponential market cap growth by listing on top-tier exchanges and optimizing

tokenomics.

Tasks:

Secure listings on top CEXs (e.g., Binance, Coinbase) to attract institutional and global retail
investors.

Launch a governance model allowing $BRK holders to vote on key project decisions, increasing
investor confidence.

Conduct a second audit to maintain trust as $BRK scales.

Responsibility: Exchange liaison team, governance developers.

Outcome: $BRK market cap reaches $50M-$100M; governance model attracts 5,000+ active

voters.

Community Expansion:

Action: Scale the community to 50,000 members and establish $BRK as a cultural phenomenon.

Tasks:

Launch a $BRK ambassador program, rewarding top community members with tokens and
exclusive perks.

Host a global $BRK meme festival (virtual and physical events) to drive viral engagement.
Expand community platforms to include Reddit and Instagram, targeting younger crypto
enthusiasts.

Responsibility: Community managers, event planners.



Outcome: Community grows to 50,000+ members; meme festival generates 10M+ social media

impressions.

Increase Exposure (Marketing):

Action: Amplify marketing, including the Q3 Tesla giveaway, to position $BRK as a household name in

crypto.
Tasks:

Q3 Giveaway (Tesla): Launch a randomized giveaway offering a Tesla vehicle (e.g., Model 3,
valued at ~$40K) to drive massive engagement and mainstream media coverage. Promote via
Twitter/X, YouTube, and crypto news outlets, requiring participants to hold a minimum $BRK
amount and share campaign content.

Secure sponsorships at major crypto events (e.g., Bitcoin Miami, ETHDenver) to showcase
$BRK.

Launch a $BRK-themed mobile app for community engagement, token tracking, and
merchandise purchases.

Produce a viral video campaign tying $BRK to Warren Buffett’s retirement, emphasizing “legacy”
and humor.

Responsibility: Marketing agency, app developers, community managers.

Outcome: 20M+ impressions across campaigns (including 3M+ from giveaway); app downloaded

10,000+ times; event sponsorships reach 50,000+ attendees; 10,000+ giveaway participants.

Build Enterprise Vision:

Action: Expand $BRK’s enterprise ecosystem with real-world utility and partnerships.

Tasks:

Launch a $BRK-based marketplace for trading digital and physical goods (e.g., merchandise,
NFTs).

Partner with a major retailer to accept $BRK as payment for select products.

Establish a $BRK foundation to fund charitable initiatives, aligning with Berkshire Hathaway’s
philanthropy.

Responsibility: Development team, partnership managers, legal team.

Outcome: Marketplace processes $100K in transactions; one retail partnership secured;

foundation donates $50K to charity.

Quarter 4: Enterprise Establishment and Global Impact (Sep 2026 — Dec 2026)

Objective: Achieve $BRK’s vision as a leading meme token and enterprise, surpassing $SPX’s growth

trajectory.
Compete with $SPX (Market Cap Growth):



Action: Push $BRK’s market cap toward $500M-$1B, rivaling $SPX’s scale.

Tasks:

Launch a global trading competition with $BRK prizes to boost volume and attract whale
investors.

Optimize tokenomics with dynamic burns and rewards based on community feedback and market
conditions.

Secure coverage in major crypto media outlets (e.g., CoinDesk, Cointelegraph) to validate
$BRK’s growth.

Responsibility: Marketing team, financial advisors.

Outcome: $BRK market cap reaches $500M+; trading volume exceeds $10M daily; featured in

5+ media outlets.

Community Expansion:

Action: Grow the community to 100,000+ members and establish $BRK as a global brand.

Tasks:

Launch a $BRK loyalty program with tiered benefits (e.g., exclusive NFTs, voting power) for
long-term holders.

Host a $BRK global summit (virtual and in-person) to celebrate milestones and outline future
plans.

Expand international communities with localized content in 5+ languages.

Responsibility: Community managers, localization team.

Outcome: Community reaches 100,000+ members; summit attracts 10,000+ participants.

Increase Exposure (Marketing):

Action: Cement $BRK’s brand through mass-market campaigns, including the Q4 Tesla Plaid giveaway,

and cultural integration.

Tasks:

Q4 Giveaway (Tesla Plaid): Launch a randomized giveaway offering a Tesla Plaid (valued at
~$90K) to maximize global attention and position $BRK as a premium meme token. Promote via
a multi-platform campaign (Twitter/X, TikTok, YouTube, mainstream media), requiring participants
to hold $BRK and engage with branded content.

Launch a $BRK-themed reality TV or streaming series on YouTube/Netflix, focusing on crypto
and meme culture.

Secure multiple billboard campaigns in global financial hubs (e.g., London, Hong Kong).

Partner with a celebrity or major influencer for a $BRK endorsement campaign.

Responsibility: Marketing agency, media production team, community managers.

Outcome: 50M+ impressions (including 5M+ from giveaway); series reaches 1M+ views;

celebrity endorsement boosts brand recognition; 15,000+ giveaway participants.



Build Enterprise Vision:

Action: Fully establish $BRK as an enterprise with sustainable revenue and global impact.

Tasks:

e Launch a $BRK DeFi platform (e.g., lending, yield farming) to increase token utility and revenue.

e Expand retail partnerships to accept $BRK at 5+ major merchants or e-commerce platforms.

e Establish $BRK as a recognized brand in both crypto and traditional finance, with a presence at

major investment conferences.

Responsibility: Development team, partnership managers, event coordinators.

Outcome: DeFi platform processes $1M+ in transactions; 5+ retail partnerships; $BRK featured

at 3+ global conferences.

Summary of Key Metrics by Phase

Quarter Market Cap Community Marketing
Target Size Reach

Pre-Quarter < $100K 900-1,400 500K+
(Nov 2025) members impressions
Q1 (Dec $250K-$500K 2,500+ 1M+
2025-Feb members impressions
2026)
Q2 (Mar $1M-$5M 10,000+ 5M+
2026—May members impressions
2026)
Q3 (Jun $50M-$100M 50,000+ 20M+
2026-Aug members impressions
2026)
Q4 (Sep $500M+ 100,000+ 50M+
2026-Dec members impressions

2026)

Enterprise Milestones

Giveaway campaign launched

Whitepaper, legal framework,
NFT plan

NFT launch, DeFi integration,

partnerships

Marketplace, retail partnership,

foundation

DeFi platform, global retail,

conference presence
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